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Ding Hong Cam Vii

Tém tat: Thwong hiéu 1a khai niém ngay cang tré nén phd bién va déng vai trd quan trong trong rat
nhiéu Iinh vyc kinh té - x& hoi, trong dé cé linh vuc gido duc dai hoc. Cung véi xu hwéng phét trién

chung cla gido duc dai hoc trén thé gidi, gido duc dai hoc tai Viét Nam da bt dau xuét hién sw canh
tranh dau vao gitka cac trwéng dai hoc cong lap, gilva trwdng cong lap véi trudng tw thuc, dac biét 1a
gitra cac trwdng dai hoc trong nudc va quéc té. Vi vay, dé tén tai va phat trién, viéc xay dwng va quéang
ba thuwong hiéu trong hoat déng gio duc dai hoc 1a van d& mang tinh sbng con dbi véi méi truong dai
hoc. Bai viét, théng qua két qua 2 phiéu khao sat vé théi quen s dung cac phwong tién truyén thong va
mirc d6 hiéu biét/hai long vé Truwong Pai hoc Sw pham - DPHDN, dé xuét y twéng quang ba thuwong hiéu
Trwéng Pai hoc Sw pham - Dai hoc Ba N&ng dwa trén nén tang cda ly thuyét marketing 3.0.

Tw khoéa: Gido duc dai hoc; quang ba; thwong hiéu; marketing 3.0.

1. Gi&i thiéu

O cac nudce phaét trién, viéc tiép thi hinh anh trudng
dai hoc 13 mot trong nhitng hoat dong tat yéu, duoc thuc
hién thuong xuyén va chuyén nghiép.

Riéng ¢ Viét Nam, hoat dong nay da dugc quan
tdm tir ndm 2009, qua hoi thao “Xay dung thuong hiéu
trong gido duc dai hoc: Thuc tién va kinh nghiém trong
béi canh toan ciu hoa” do Trung tdm Dao tao khu virc
SEAMEO (T6 chiic Bo truong Gido duc cac nude Pong
Nam A) phéi hop véi Truong Pai hoc Nha Trang to
chac. Hoi thao di thu hat nhiéu tham luan trinh bay
kinh nghiém thuc tidn vé xay dung thuong hiéu tir cac
truong nudc ngoai tai Hoa Ky, Uc, Nhat Ban, Thai Lan,
Indonesia, Philippines, cic dai biéu trong nuéc tir hai
Trudng Dai hoc Qudc gia Ha Noi va Thanh phd Ho Chi
Minh. Tuy nhién, dén nay, cong tic nay chua thuc sy
dugc quan tdm mot cach rong rai, dic biét 1a ¢ cac
truong dai hoc cbng 1ap.

* Lién hé tac gia

Ping Héng Cam Vii

Truong Pai hoc Sw pham, Pai hoc Ba Néng
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C6 thé néu ly do chinh cho thuc trang néu trén 13, &
nudc ta hién nay, gido duc van con la hoat dong phi lgi
nhuén va duoc bao cap. Vi vy, khai niém nha truong 13
mot co s& cung cap dich vu (kién thic), sinh vién 1a
khach hang hau nhu chua dugc phé bién va chap nhan.
Tir yéu t6 ndy, hau hét cac truong déu chua chu trong
dén cong tac quang ba, tiép thi hinh anh cua truong dén
ddng dao khéach hang tiém nang (1a hoc sinh trung hoc
phd théng va phy huynh), ciing nhu chua tim hiéu nhu
cau thyc té cua sinh vién dang hoc tap tai truong (khach
hang trung thanh) dé diéu chinh va dap @ng tét hon
nhitng mong mudn cua khach hang, ldy khach hang
trung thanh 1am cau ndi cho khach hang tiém ning.

2.Co s& ly thuyét va phwong phap nghién ctru
2.1.Co s& ly thuyét

Marketing 3.0 ra doi dya trén nén tang phat trién
cta cong nghé thong tin va truyén théng vai 3 yéu to
chinh: dién thoai/may tinh gia re, gia cuéc Internet thap
va nguén mo.
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Marketing 3.0, con dugc goi la thoi ky marketing
ldy con nguoi lam trung tam, lay nhiing gia tri, tinh cam
cua con nguoi lam thudce do cho sy thanh cdng cua san
pham. Philip Kotler (2010, tr.10) cho rang: “Xu huéng
gia ting su hop tac cua khach hang da anh huong dén
viéc kinh doanh. Nguoi tiép thi hién nay khong con
quan ly toan bd thwong hiéu cua ho, vi ho phai canh
tranh véi sicc manh hop tac caa khach hang”. Viéc tiép
can con ngudi cua marketing 3.0 dwoc duc két lai trong
3 chir céi: H.U.M:

1. H (Hear - Ling nghe): Marketing 3.0 cho rang,
viéc nghe va ling nghe khach hang 1a diéu kién tat yéu
dé di dén sy thdu cam. Piéu nay ciing gitip co sé kinh
doanh nhin thay va quan sat nhitng hanh vi mai. Bé dat
dén sy thanh cong cho viéc ling nghe nay, cac nha lam
marketing can phai c6 nhiéu buéc nghién ciu c6 chi
dich, nhu viéc st dung phuong phap nghién ctru dinh
luong dé gilp cho viéc ndm bét dugc nhitng thau hiéu
sau d6i véi khach hang.

2. U (Understand — Thau hiéu): Trong thoi ky hién
dai, khach hang khéng con la nhirng ca nhan don 1¢ ma
c6 thé két ndi vai nhitng khéch hang khac qua céc trang
mang x& hoi. Ngay nay, khach hang khong chi 1a nguoi
mua san pham/dich vu ma con chu dong cung cap
nhitng phan hoi bd ich cho cong ty. Vi vay, viéc thau
hiéu tam tu, nguyén vong, tinh cam cua khach hang dé
diéu chinh san pham/dich vy sao cho pht hop véi nhiing
khuén mau do khach hang dat ra mang tinh séng con
trong hoat dong cua doanh nghiép.

3. M (Model — Xay dung mé hinh -Hanh dong):
Muc tiéu cao nhat cia marketing 3.0 chinh 1a dat con
ngudi 1am trung tdm cua sy thau hiéu. Mubn dat dén
diéu nay, nguoi lam marketing can xay dyng tinh twong
tac trong cac ndi dung chién lugc, ndi dung thiét ké, tim
hiéu céc kiéu thu nhap, truyén thdng, cung cip dich vy,
tin nhén, phwong 4n tiép can ban hang. ..

Philip Kotler (2010, tr.9) da nhan dinh: “B&i vi
mang x& hoi it tbn kém va khong chiu anh huéng boi
cac dinh kién, nén n6 sé& 1a twong lai cua nganh truyén
thong marketing. Su két ndi giira ban bé trén mang xa
hoi nhu Facebook hay MySpace ciing c¢6 thé gilp cac
cong ty gianh dugc hinh anh cng ty trong thi truong”.
Khi mang x& hdi gia tang su twong tac, khach hang hoan
toan c6 kha ning gay anh huong dén nhiing khach hang

khéc thong qua nhitng chia sé¢ vé quan diém va kinh
nghiém caa minh vé san pham/dich vu.
2.2.Phwong phap nghién ciru

Trén co so ly thuyét cia web 3.0: Lang nghe - Thau
hiéu va Hanh dong, c6 thé thdy rang, vai tu cach la co
s& cung cap dich vy, Truong Pai hoc Su pham (PHSP)
— DHDN phai ludn ludn ling nghe tim tu, tinh cam,
nguyén vong cua sinh vién dang theo hoc (khach hang
trung thanh), ddng thoi phai nghién cau so thich,
nguyén vong, ting cuong tiép can va tuong tac vai hoc
sinh, phu huynh hoc sinh THPT nham tim kiém khéch
hang tiém nang. Trén co so nhiing théng tin khao sat
duoc tir khach hang trung thanh va khach hang tiém
nang, Truong can tién hanh diéu chinh, thay doi dich
vy, phuong thic tiép can khach hang, hudng dén viéc
xay dgyng va quang ba hinh anh Truong Pai hoc Su
pham - Pai hoc Da Nang mot cach bén viing.

Véi ly do trén, bai nghién cau su dung phuong
phap dinh luong vai 2 bang khao sat, cu thé:

- Bang khao sat 1: danh cho hoc sinh va phu huynh
séng chi yéu & Hué, Pa Ning va Quang Nam, gom 22
cau hoi, nham tim hiéu mirc d6 hiéu biét vé Truong Pai
hoc Su pham - DHPN, cac kénh truyén théng khéch
hang da tiép can dé biét vé Truong Pai hoc Su pham -
DHPN, cic kénh truyén thong khach hang mong muédn
duoc tiép can dé tim hiéu thong tin vé Trudong DHSP -
PHPN, so thich chon trudng dai hoc, xu huéng tiép
nhan cac kénh truyén thong. ..

- Bang khao sat 2: danh cho sinh vién va cuu sinh
vién Truong DPHSP-DHDN, gom 18 cau hoi, nham tim
hiéu Iy do chon Truong DHSP, nhitng cam nhan cua
sinh vién d6i véi Truong, nhiing diéu thich/ khéng
thich v& Truong qua cac tiéu chi: Khuén vién cua
Truong, chuong trinh giang day, thai do cua giang
vién, co s& vat chat, cac hoat dong hd trg sinh vién va
hoat dong ngoai khéa. Bang khao sat ciing ldy y kién
sinh vién vé nhiing kénh thong tin Truong c6 thé két
ndi véi sinh vién/ cyu sinh vién trong qué trinh hoc va
sau khi t6t nghiép.

3.Két qua va danh gia
3.1.Két qua

Trong pham vi &p dung ly thuyét marketing 3.0 vao
viéc quang ba thuong hiéu Truong Pai hoc Su pham -
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DHDN, bai nghién ciru chi chon va phan tich cac két
qua lién quan dén mang x& hoi va bdo mang - nhiing
phuong tién truyén thong co tinh ning twong tac cao,
noi ngudi ding cé thé hoi théng tin, cung cap y kién
phan hdi, gop ¥ Vvéi co sé dao tao vé nhitng van dé lién
quan tryc tiép dén viéc chon truong va hoc tap ¢ Truong
DPHSP-DHDN.

- Bang khao sat 1 thu thap dwoc 400 cau tra loi. Két
qua cho thay s6 nguoi biét vé Trudng Pai hoc Su pham —
DHDN khé cao (83.9% - Biéu do 1). V& mong mudn tiép
nhan thdng tin vé Truong, sé liéu cho thiy, khach hang
tiém nang mong mudn tiép nhan théng tin vé Trudng qua
b&o mang va mang xa héi la kha cao so véi béo in, radio
va truyén hinh, véi 87.1% rt thich va thich tiép nhan qua
b&o mang va 88.9% rét thich va thich tiép nhan qua mang
x& hoi (Bang 1) va 85% quan tam thdng tin tuyén sinh
trén mang xa hoi (Bang 5). Bac biét, nhom khach hang
nay thuong xuyén tiép xdc va sir dung cac kénh truyén
thong online. Cu thé: 76% tiép nhan b4o mang, 84.4% sir
dung facebook, 58.8% tiép can youtube hang ngay (Bang
3, 4). Cau 4 khao sat xu hudng chon truong cua hoc sinh
va phu huynh cho thay, khach hang ¢6 xu huéng rit thich
va thich hoc ¢: truong c6 nganh hoc yéu thich (98.8%),
truong ¢6 nganh hoc dang dwgc wa chudng (89.1%),
trudng gan nha (80%), truong dwoc nhiéu phuong tién
truyén thong dua tin (73.6%) (Bang 2).

1. Anhlehi d3 tirng biét dén trwerng Dai hoe Sw pham - Dai hoe Da Nang chua?

Co 334 B39%
Chua 64 161%
Other 0 0%

Biéu db 1. Mirc dg hiéu biét vé Truong PHSP-PHPN
Bing 1. Mong muén tiép nhdn thong tin vé Truong DHSP

10 Céu 3: Mong mudn tiép nhin théng tin
vé trudng DHSP - DPHEN
Ritthich | Thich Khoéng tich

1 Baoin 15.1% 54.4% 30.5%

2 Radio 4.2% 31.7% 64.1%

3 Truyén hinh | 38.2% 49% 12.8%

4 Baomang 40.8% 46.3% 12.9%

5 Mang xa héi 43.8% 45.1% 11%

6 Toroi 6.9% 26.6% 66.5%

7 Truyén thong | 29.5% 46.3% 24.2%

truc ti€p

Bidng 2. Xu huong chon truong

ST Céu 4: Xu hudng chon trrong

Ratthich | Thich | Khongthich
1 | Trudnggan nha 32.3% | 41.7% 19.9%
2 | Truongcd ngwod thén hoc . 21.7% | 51.1% 27.2%
3 | Treongco ngedi nditiéng timghée | 18.6% | 43.8% 37.6%
4 | Truong cd nganh hoe véu thich 703% | 28.5% 1.2%
5 | Trudngcd nganh hoc va chugng 364% | 52.7% 11%
6 | Trudngduge nhiéu phuongtién 26.9% | 46.7% 26.4%
truyén thong dua tin
Bing 3. Mirc dg tiép nhdn bdo mang
STT Céu 6: Mirc 40 tiép nhan che phuong fién truyén thong
Hangngdy | Hangtuan | Hangthing | Khongtiep nhén
1 |Biomang | 76% 17% 5% 2%
Bing 4. Mirc dg tiép nhdn mang xd hji
STT Cau 14: Mite 9 st dung mang x& hdi
Hang Hing | Hing Khong
ngay fudn thing tiép
nhan
1 Facebook 84.4% 10.1% |32% 2.4%
2 Twitter 11.3% 142% | 99% 64.6%
3 Youtube 58.8% 23.6% | 63% 11.3%
4 Flickr 3.1% 5.8% 3.7% 87.4%

Bing 5. S quan tam dén thong tin tuyén sinh
trén mang xd hgi

STT | Céu 1l§: Sw quan tm den thong tin tuyen sinh trén mang x3 hoi
Co 85.4%
2 | Khong 14.6%

- Bang khao sat 2 thu thap dwoc 260 cau tra loi caa
sinh vién thugc 12 khoa cua Truong Pai hoc Su pham -
DHDN. Két qua thu duoc, ¢6 6.3% sinh vién rat hai
long va 38.6% hai long vé Truong (Biéu dd 2). Véi cau
hoi vé cam nhan cua sinh vién vé Truong, két qua thu
dugc: 43.9% khong dong y véi nhan xét “Trudng c6 co
s& vat chat tt, phong hoc tién nghi”, 48.8% khong dong
y v6i nhan xét “Trudong co thu vién hién dai”, 64.3%
khong ddng ¥ voi nhan xét “Truong c¢é hé théng wifi
manh, dap Gng nhu ciu tim hiéu théng tin cua sinh
vién” va 51.5% khong dong y véi nhan xét “Truong c6
dich vu hd trg sinh vién tot” (Bang 6). Tiép theo cam
nhan caa sinh vién, phiéu khao st tiép tuc thim do
mong mudn cia sinh vién vé moi truong hoc. Két qua,
co tir 91.4% dén 97.6% cau tra loi rat thich va thich hoc
trong moi trudng sau (tinh tir cao dén thip): Co d6i ngii
giang vién gioi, tan tdm; C6 chuong trinh hoc phu hop
v6i chuyén nganh; C6 nhiéu hoat dong ngoai khéa b
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ich; C6 phong hoc dugc bd tri phu hop; C6 co sé vat
chat tot; C6 thu vién hién dai, dap tmg co ban nhu cau
cua sinh vién; C6 dich vu hd tro sinh vién tét va Cé nha
vé sinh sach s& (Bang 7). Trong d6, diéu sinh vién thich
nhit vé Truong 1a yéu t6 “Khudn vién truong rong,
sach, dep” v6i 46% (Bang 9) va diéu khong thich nhét ¢
Trudng 1a “Nha vé sinh ban” véi 26.9% (Bang 10). Vé
su tuong tac gitra Trudng va sinh vién, sé liéu théng ké
cho thiy ¢6 77.6 % sinh vién c6 vao website ctia Truong
v6i cac muc dich: Cap nhat thong tin vé& Truong/khoa
81%, Tim tai liéu hoc tap (50.8%), Tim hiéu thong tin
lién quan (80.2%) (Bang 8). Bén canh do, sb li¢u ciing
cho thdy, sinh vién hién tai c6 xu hudng két ndi véi
Truong thdng qua mang xa hoi khé cao, véi 82.1% rit
thich va thich két néi qua facebook, bén canh con sb
78.1% mudn két néi qua email va 66.7% qua website
(Bang 11). Vé xu huéng két ndi voi Truong sau khi tét
nghiép, két qua khao sét chi ra: 87.4% sinh vién mubn

Bing 8. Muc dich truy cdp website Tricong

STT | ChuT: Muc dich truy cgp websitecua trubng | Co | Khong | Khong
quan tim
1| Cipnhit thong tin vé trudmg/khoa §1% | 11.3% |7.7%
2 | Timfai ligu hoc tip 50.8% | 415% | 7.6%

3 | Timhicu thong tin lién quan 80.2% | 12% | 79%
Bing 9. Nhitng diéu sinh vién thich nhdt khi hoc ¢
Truong DHSP

STT | Céau 10: Biéu THICH NHAT ¢ truong DPHSP | Ty 1€ chon
1 | Khubn vién truong rong, sach, dep 46%
2 | Chuong trinh hoc phu hop 16.4%
3 | Dich vu ho tro sinh vién tot 2.8%
4 | Doi ngil giang vién nhiét tinh 19.6%
5 | Cac hoat dong ngoai khda bd ich, hap dan 10.4%
6 | Thu vién hién dai 1.6%
7 | Nha v¢ sinh sach, dep 1.6%
8 | Ly dokhéc 1.6%

Bdng 10. Nhiing diéu sinh vién khong thich nhat khi hoc

dugc két ndi voi Truong qua mang xa hoi Facebook sau & Truong DHSP
khi ra truong, tiép theo 1a 85% mudn két ndi qua Email 3
va 62.1% qua Youtube (Bang 12). STT | Céu 11: Diéu KHONG THICH NHAT ¢ truomg DHSP Ty Ié chon
Bdng 6. Cam nhdn cua sinh vién vé Trueong PHSP 1| Nua vé sinh bin 26.9%
: ) 5 3 16 7950
STT [ Céu2: Camuhin vé twong DHSP Rétding | Ding | Khongding 2 |Phongbooud,ning =
1| Truong coKhon vien tong, Gep % | 65.4%] 134% 3 | Chuong trnh hoe khng phi hop 18%
2, | Truong o6 A1 ngl giang vien giof, i tim | 143% | 659% | 19.8% 4| Doi ngu gidng vién khong uhitt tinh 48%
véisinh vien 5 | Dich vu ho trg sinh vién kém 16.1%
3| Trwong ¢ co'sd vt chat tot, phong hoc | 6.7% 49.4% | 43.9% 6 | Ithoat dong ngoai khoa 7.6%
tign nghi 7 | Thur vién khong dap img duge nhu caudoe sich ciasinhvién | 14.5%
4 | Trwong 0 thu vién hign dai 5.6% 45.6% | 48.8%
5| Tnsng ob phong thyo hinh i 1% | 361% | 362% Bing 11. Kénh théng tin sinh vién muon két noi véi Truong

6 | Truong co b¢ thong wifi manh, dépimg | 3.6% | 32.1% | 64.3%
nhu cau tim hi¢u thong tin cua sinh vién
7 | Trwong ¢ ky tic xd sach, dep, tignnghi | 122% | 58% | 29.8%
8 | Trtomg co dich vu ho trg sinh vién tot 6.1% 424% | 51.4%
9 | Truong ¢6 hoat dong ngoai khoa bo ich 17.1% | 56.6% | 26.3%

Bing 7. Mong muon cua sinh vién

STT | CauS: Mongmuoncuasinhvienve | Rétthich | Thich | Binh | Khong
| mdi trrbmg hoe thudng | thich

1| Codoingil gidng vien gioi, tin tim | 77% 206% [23% | 0%

2 | Conhiéu hogt ddng ngogi khoa bo fch | 64.5% 285% [63% |08%

3 | Cophonghocduocbotriphihop | 627% | 30.2% [63% | 0.8%

1| Cochrongtrihhocphithopvéi | 76%% | 16.5% | 59% | 0%
chuyén ngénh

5| Cocosd vitchattot 083% | 242% |48% |28%

6 | Conha vé sinh sachsé 64.8% 2%.6% | ™% | L6%

7 | Cothu vign hién dai, dép tng cobdn | 70.3% 215% [63% [2%
nhu chu gia snh vién

§ | Cldich v ho trg sinh vién tot 65.6%  [25.8% |59% |2T%

#

STT | Cau9:Kénhthong | Rat Thich | Binh | Khong
tinmuon tiép nhan | thich thuong | thich
1 Website 35.6% | 31.1% | 25.3% | 8%
k2 Email 42.9% |352% | 16.3% | 5.6%
3 Facebook 48.5% | 33.6% | 7.9% 10%
4 Zalo 14.7% | 18.3% | 29.4% | 37.6%
5 Viber 3.6% | 11.5% [ 33.9% | 51%

Bing 12. Kénh théng tin sinh vién muon két noi
sau khi ra truong

SIT | Céuld: Cickénhkétndivéi |Rit | Thich |Binh | Khong

tredng sau khi ra trudng thich thuong | thich
b Email 49.8% | 35.2% | 84% | 6.6%
2 Facebook 51.8% | 35.6% | 6.8% | 5.9%
3 Youube 23.7% | 384% | 247% | 13.2%
4 Twitter 6.5% | 154% |379% | 40.2%
§ Zalo 17.3% | 22.3% |30.2% | 30.2%
6 Viber 5.3% | 14.1% |365% | 44.1%
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12. Nhin chung, anh/chi ¢é hai long khi hoc tai Tree'ng Dai hoe Sw pham - DHEN khéng?
Rithaileng 16  63%
Haileng 98 336%
Binhthwong 114 44.9%
Khéng hai long 21 8.3%
Rétkhong hailong & 2%
Other 0 0%

38.6%

Biéu db 2. Ti I¢ hai long/khdng hai long
3.2.Danh gia

Tir s6 liu cia 2 bang khao sét, cd thé dua ra mot s6
danh gia nhu sau:

- Thwong hiéu Trudng Pai hoc Su pham bude dau
dd duoc dinh hinh trong da sé hoc sinh va phu huynh &
cac thanh phd Da Nang, Hué va tinh Quang Nam (khach
hang tiém ning), dong thoi da chiém duoc tinh cam cua
da sb sinh vién dang theo hoc (khéch hang trung thanh).
Théng tin vé xu hudng chon truong (Bang 2) cua hoc
sinh va phu huynh s& 1a co so dé Truong I1én ké hoach
cu thé va thiét thuc cho viéc quang ba nham thu hut dau
vao cho Truong.

- Ti 1 tiép nhan b4o mang, mang xa hoi caa khéch
hang tiém nang (Bang 3, 4) va mong mudn két ni cua
khéch hang trung thanh (Bang 11, 12) cho thiy viéc
trién khai quang ba thwong hiéu Truong DHSP —
DHDN qua mang x&a hoi va website 14 hoan toan kha thi.

- Truong Pai hoc Su pham budc dau di trién khai
md hinh marketing 3.0 véi viéc xay dung website va
thanh 1ap tai khoan facebook. Tuy nhién, c6 2 viéc
Truong can lam ngay dé cong tc quang béa hiéu qua
hon:

Mgt 13, thiét ké lai website, cai dat biéu tugng share
facebook, google+, twitter... va md ché d6 binh luan dé
ting tinh tuong tac gitta khach hang (sinh vién, hoc
sinh, phu huynh) véi Nha truong va gitra khach hang
v6i nhau. Pay 1a mot kénh quan trong dé Nha truong
theo ddi tAm tu, tinh cam, nguyén vong cua khéach hang,
nham c6 nhiing diéu chinh kip thoi va ding hudng.

Hai 13, ting cuong tdn dung tinh da phuong tién
cua mang x& hoi trong gidi thiéu, quang ba hinh anh
Truong Pai hoc Su pham - PHBN qua facebook (tich
hop vin ban, hinh anh va video). Dong thoi, cin cir vao
thdng tin v& xu hudéng chon truong cua khach hang
(Bang 2) dé da dang hda noi dung quang ba, cap nhat
thong tin lién tuc nham thu hat cac kiéu khach hang
khac nhau.
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Bén canh do, c6 mot sé cong viéc Truong can 1am
song song v&i cong tac quang ba dang thyc hién:

- Thuc té cho thay, ty I¢ rat hai long va hai long vé
c4c dich vy cia Truong 1a chua cao (44.9% - Biéu do
2). Vi vay, Truong can quan tim dén nhiing yéu t6 bat
loi cho viéc phat trién thuong hiéu ¢ Bang 6, 10 va
mong mudn caa sinh vién vé méi trudng hoc tap (Bang
7) nham cai tién nhiéu hon & cac khau: co s¢ vat chat
(phong hoc, nha vé sinh, thu vién), dich vu hd tro sinh
vién... 1a nhitng yéu t6 gin bo mat thiét dén hoat dong
hoc tap cua sinh vién, dé hinh anh Truong ngay cang
dugc danh gia cao hon trong tam tri khach hang trung
thanh, tao cau néi dé dbi twong nay tiép tuc quang bé
hinh anh Nha truong rong hon, xa hon.

- Vi da s6 sinh vién mong muédn két néi véi Truong
thdng qua mang xa hoi va email (Bang 11, 12) nén
Trudng can xay dung co sé dir liéu thong tin vé cuu
sinh vién DPai hoc Su pham Da Néng tir khoéa dau tién
dén nay dé tao ngudn di liéu va xc tién két ndi, tao co
s phét trién thuong hiéu cia Truong qua dbi tuong
khéach hang nay.

- Thanh l1ap Phong Truyén thong dé chuyén nghiép
hoa cdng tac quang ba va cham soc khach hang.

- Thuong xuyén tham van muac do hai long cua sinh
vién vé noi dung cua mon hoc, thai d6 cua giang vién...
sau mdi hoc phan va cong tac quan Iy cua cac phong,
ban sau mdi nim hoc qua phiéu diéu tra online dé
Truong ling nghe y kién cua tit ca sinh vién va thuc
hién cai tién kip thoi, phi hop.

4. Két luan

C6 thé thay rang, quang ba hinh anh Truong Dai
hoc Su pham - BPHDN trén mang xa hdi va website cua
Trudng la cong viéc can xGc tién ngay, thudng xuyén va
d6i mi lién tyc.

Tuy nhién, trong khudn khé bai nghién ciu khoa
hoc, nhitng van dé néu ra chua thuc sy sau sic, cu thé
va toan dién. Van dé nay s& duoc trinh bay chi tiét hon
trong dé tai nghién cau “Xdy ding chién lioc quang bé
thuong hiéu Truong Pai hoc Su pham - Pai hoc Da
Nang: Tam nhin dén nam 2020
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APPLYING THE MARKETING 3.0 TREND IN POPULARIZING THE TRADEMARK OF THE
UNIVERSITY OF EDUCATION — THE UNIVERSITY OF DA NANG

Abstract: The concept of trademark has become increasingly popular and played an important role in many socio-economic
fields, including higher education. In line with the general development trend of higher education in the world, Vietnam’s higher
education has shown the first indicators of competition among public universities, between public universities and private ones,
especially between domestic universities and international ones. Therefore, for the sake of survival and development, the
establishment and popularization of trademarks is a vital problem for every university. Based on the results from two surveys on
habits of using the media and levels of understanding about/satisfaction with the University of Education — the University of Da Nang,
this paper proposes an idea of popularizing the trademark of the University of Education — the University of Da Nang via the
application of the marketing 3.0 theory.

Key words: higher education; popularize; trademark; marketing 3.0.
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